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Stats Indicating the Future of Al in
Customer Experience Field

2025

global Al market will reach to
$89.00, which was spprox. $4.80
in 2017,

2030 2021

16% of customer iInteractions
ZO% of companies will adopt will be handled by AL, an

Al in one or the other form. incroase g! 4700\ from
07,

2021

more than 50% of Enterprises
will invest in Chatbot
development.
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